
 
 

 
 

 
 

 
  
  
  

 
 

 
 

 

 
 

 
Digital Fairness Act (DFA)

 
 

  
 
In addition, we are committed to further European action against addictive algorithms and design 
techniques. Although such practices are partly covered by existing European legislation (under the 
Digital Services Act (DSA) and consumer law), there is still uncertainty regarding the scope and 
effectiveness of the current legal framework. Further clarification is needed, as the DSA has only 
recently entered into force.  
 
The general terms and conditions of digital services are often not properly read due to their excessive 
length and complexity. As a result, consumers are not always aware of their rights, nor of the data 
(including personal data) they provide to businesses. We emphasize the importance of making terms 
and conditions more accessible, possibly through a standardized list of key terms. This could help 
consumers make better-informed choices before signing up for digital services.  
 
Finally, we consider it important that the online termination of subscriptions should be made easy 
for consumers. Therefore, we strongly advocate the introduction of a clear and easily accessible 
termination function for subscriptions offered online. In designing this European legislation, 
experiences with the withdrawal function under 

 
 
Proposed actions: 

  
 Ensure price transparency 

for digital in-app purchases. 
 Make terms and conditions more accessible, possibly through a standardized list of key 

terms. 
 EU action against addictive algorithms and design techniques. 
 European initiative to make the online termination of 

subscriptions easy for consumers.  
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 Provide early guidance on consumer legislation as much as possible at EU level to ensure 

harmonised application and enforcement. 
 

 enforcement capabilities for high profile 
cases at EU level. 
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Moreover, when new legislation is drafted, attention should be given to the alignment of information 
requirements across all relevant areas that contain information requirements. 

 
 

 
 Introduce A/B testing for new information requirements aimed at informing the consumer 

and test the effectiveness of new information prior to implementation. 
 Facilitate the entry of structured information by sellers and producers within the DPP. This 

should prevent information overload and lower administrative burdens. This approach was 
introduced by Directive 2023/2673 on Distance Marketing of Financial Services and could 
be introduced to all consumer contracts. A distinction should be made between information 

 and information relevant for 
inspections by market surveillance authorities.  

 Consider the cumulative effect of information requirements across all areas of EU 
legislation and ensure that during the preparation of new legislative proposals overlap of 
information requirements is avoided.  

 Ensure harmonised format and implementation of the DPP for an increasing number of 
product groups, such as textiles. 
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 Adopt proposals to effectively tackle challenges and problems related to cross-border 

distance sales within Member States. 
 Take action in collaboration with social media platforms and through targeted measures in 

order to proactively remove content from their platforms. It is important to prevent and 
remove social media content that is aimed at selling or marketing tobacco and nicotine 
products. 

 
 

However, 
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